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A Study of the Spreading Power of Fujian Folk Beliefs in Southeast Asia

From the Perspective of the Belt and Road Initiative

CAI Ming-hong
( Fujian Normal University Fuzhou Fujian 350007)

Abstract  Southeast Asia adjacent to China is the strategic focus of the Belt and Road Initiative and
also the radiation area of the Chinese culture. Fujian folk beliefs having been spreading in Southeast Asia for
a long time have a great influence on both uniting the Chinese ethnic groups and resisting cultural
assimilation. In the new era they have become a useful help for the new public diplomacy under the
background of the Belt and Road Initiative. Their civilian secular cultural and Chinese characteristics have
made up for the short board between the top building and landing design when the Chinese culture is
introduced into Southeast Asia and in a sense they have spread the Chinese values and constructed the
Chinese cultural self—confidence. Taking advantages of geographical and religious resources and making Fujian
folk beliefs play a substantial role in promoting the strategic pattern of the Belt and Road Initiative are
extremely important ways for the world to understand and accept the Chinese civilization.
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